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“Typical fam |y business advantages such as strong val ues, patience capital, long-termgoals, and fast decision-naking are being tested right now,” says Peter Englisch, global famly business | eader for PwC

The Wrld s Top 750 Fam |y Busi nesses Ranki ng
Did you know that sone of the world s nost successful conpanies are famly-run? The Center for Fam |y Business at the University of St. Gallen, Switzerland, recently released the third edition ..

The worl d's biggest fam|ly-run conpanies
specializes in global famly businesses, which was founded in | ast year. He has been commentating on famly business for nore than ten years, having edited Canpden

The top 500 fam |y businesses in the world
The top 500 fam |y businesses in the world David Bain Launched | ast year, the G obal Fam |y Business Index* of the top 500 fam |y businesses in the world has established itself as a definitive |list. Indeed, there are now
financial products that are linked to the index. This denonstrates that the

The top 500 fam |y businesses in the world
Germany’s top 500 fam |y businesses contribute nearly 43% of the country’ s GDP, which underlines just how vital famly enterprises are to the fourth biggest econony in the world. Modst of the 500 will ...

Top 500 German Fam |y Busi nesses - the econony nost
A new study by the Center for Fam |y Business at the University of St. Gallen, Switzerland highlights the 500 | argest fam |y-owned conpani es by revenue. The report underscores that famly-owned ..

New Report Reveal s The 500 Largest Fam |y-Owmed Conpanies ...
The d obal Fam |y Business | ndex nethodol ogy. The d obal Fam |y Business Index is a global ranking of fam|y-owned busi nesses by revenues. Conpani es that have not published accounts in the last 24 nonths are excluded from
the I ndex. The business nust be run by the second generation or nore.

EY and University of St.Gallen dobal Fam |y Busi ness | ndex
- Europe is hone to alnost half (44.8% of the top 500 fam |y busi nesses. News provided by. EY Jun 06, 2017, 10:10 ET. Share this article.

Top 500 fam |y businesses firnms amount to the third ..
In the 2018 EY d obal Fam |y Busi ness Survey, in which 525 of the world's |argest fam |y businesses were interviewed, board nenbership overall (including non-famly nmenbers) conprised 16% wonen, a 20% i ncrease on the 2014
survey.

How the world' s largest fam |y businesses are responding ..
The Walton famly controls just under 51% of supernmarket behenoth WAl -Mart, America's |largest business in terns of revenue and the world's largest retailer, with an annual turnover of $476.3 ..

25 massive conpanies that are still famly owned
| ndeed, German conpani es dom nate the top of the table, with four in the top 10 — VW BMAN Al di, and Bosch. Italy has 16 conpanies and the UK 15; fifth place goes to Spain with eight conpanies. Around a third of the
conpanies on the list are 100% owned by the founding famly, famlies, or foundations controlled by the famly/famlies.

Top 100 Fam |y Busi nesses in Europe | Canpden FB
One-third of all conpanies in the S& 500 i ndex and 40 percent of the 250 | argest conpanies in France and Germany are defined as fam |y businesses, neaning that a famly owns a significant share and can infl uence
i nportant decisions, particularly the election of the chairmn and CEO.

The five attributes of enduring fam |y busi nesses | MKi nsey
Fam |y businesses in the US and Gernmany succeeded in realizing their full potential and becane hone to nore than 2/3 of all Top 500 | argest famly businesses in the world.” The index reveal s that by geography, Europe
|l eads with 44.8% of the index conpanies calling the continent hone, followed by 27.8% of fam |y businesses domciled in North Anerica.

Wrld' s top 500 fam |y busi nesses make third-1| argest econony

This year's d obal 500 generated $33.3 trillion in revenues and $2.1 trillion in profits.

Fortune G obal 500 2020 | Full list of rankings | Fortune

The top fully private famly- controlled business on the list is the agricultural comodities giant Cargill, closely followed by Koch Industries. The first Canadi an conpany on the list is the retailer George Wston,
controll ed by the Weston fam |y, which had revenues of $32 billion | ast year.

Top 100 fam |y businesses in North Anerica | Canpden FB
In a report on famly businesses this nonth, Credit Suisse introduced the CS G obal Famly 900 uni verse—a database of the 920 | argest fam |y-owned conpanies in the world.

The worl d's 21 biggest fam|y-owned busi nesses - Business ..
Texas A&M University took a | ook at the S& 500 for a full business cycle, and found that fam|y-owned busi nesses beat other firnms in revenue and enpl oynent growth, according to the Small Business ...

The 10 Largest Fam |y Businesses In The ... - Business Insider
The total nunber of UK fam |y businesses: Sone 120,065 (4.8 mllion) UK businesses call thenselves ‘famly run or owned’ and this nunber accounts for over half of all businesses in the UK (a whopping 87.6%.. Small-sized
fam |y businesses: According to the latest statistics fromthe IFB, there are 120,065 (59% of all businesses) calling thenselves small famly businesses in the UK

Navi gate the conpl ex decisions and critical relationships necessary to create and sustain a healthy famly busi ness—and busi ness fam |ly. Though "fam |y business” may sound like it refers only to nom and-pop shops,

busi nesses owned by famlies are anong the nost significant and nunmerous in the world. But surprisingly few resources exist to help navigate the unique challenges you face when you share the executive suite, financial
statenents, and holidays. How do you nmake the right decisions, critical to the long-term survival of any business, with the added chall enge of having to do so within the context of a famly? The HBR Fam |y Busi ness
Handbook brings you sophisticated gui dance and practical advice fromfamly business experts Josh Baron and Rob Lachenauer. Drawi ng on their decades-long experience working closely with a wide range of fam|ly businesses
of all sizes around the world, the authors present proven nethods and approaches for communicating effectively, managing conflict, building the right governance structures, and nore. In the HBR Fam |y Busi ness Handbook
you'll find: A new perspective on what nmakes fam |y busi nesses succeed and fail A framework to hel p you make good deci si ons together Step-by-step guidance on managi ng change within your business famly Key questions about
weal th, unique to famly businesses, that you can't afford to ignore Assessnents to help you determ ne where you are—and where you want to go Stories of real conpanies, from Marchesi Antinori to Radio Flyer Chapter
summari es you can use to reinforce what you' ve | earned Keep this conprehensive guide with you to help you build, grow, and position your famly business to thrive across generations. HBR Handbooks provi de anbitious
professionals with the frameworks, advice, and tools they need to excel in their careers. Wth step-by-step guidance, tinme-honed best practices, and real-life stories, each conprehensive volunme hel ps you to stand out from
t he pack—what ever your role.

Wse Fam |y Business ains to help famlies in business to identify new and better ways of achieving |longevity, sustainability and performance. The book presents ground-breaki ng new insights and practical exanples froma
range of growing famly businesses in which the owning famlies are visible and, in nost cases, have branded the business with their famly nanme. This conprehensive and inportant study explores how famly identity has the
power to tie together famlies in business and | everage their val ues when devel opi ng and sharing the owner’s vision with their stakeholder comunities. Developing a fam |y business identity is key when buil ding and
managi ng an authentic, recogni zable and trusted brand. It argues that fam |y businesses that have successfully translated strong identities into strong brands are not only perceived as attractive enployers but al so add
meani ngful value to the business over generations.

Thi s professional guide presents an extensive overview of the Gernman famly enterprise |andscape, with a special focus on its structure and diversity. Drawi ng on several scientific studies conducted by the authors, its
goal is to provide a detail ed assessnent of the devel opnment of German famly enterprises. Analyzing data fromover 500 famly firns, it offers a valuable reference guide for market research and academ c research on fam|y-
owned enterprises. A unique factor: the authors’ revealing insights into the decline of famly firns.

Fam | i enunt er nehmen sind in Deutschland und in den USA zentral e Bausteine der jeweiligen Volkswirtschaft. Und doch gi bt es signifikante Unterschiede in der Unternehnmens- und Fam |lienkultur sow e der institutionellen
Umnelt. So wird Deutschland in den USA um sei ne | ei stungsstarken Fam |ienunternehnen, vor allem die H dden Chanpi ons, benei det. Zudem bestehen deutsche Fam |ienunternehnmen i mDurchschnitt deutlich | anger. We kames zu
di esen Divergenzen? Die von der Stiftung Fam |ienunternehnmen herausgegebene hi storische Langzeitbetrachtung anal ysiert die U sachen und Ausw rkungen der Unternehnensl andschaften in bei den Landern von der

I ndustrialisierung i m219. Jahrhundert bis zur Gegenwart. For an English description see: https://press.uchi cago. edu/ ucp/ books/ book/ di stri buted/ V/ bo86151146. ht n

The second edition of this professional guide presents an extended overview of the German famly enterprise |andscape including its structure and industry distribution. Its goal is to provide a detail ed assessnent of the
devel opnent of German famly enterprises. Based on several new scientific studies conducted by the authors, the prerequisits of corporate longevity and mature growmh are investigated in detail. Analyzing data from over
500 famly firms, the book offers a valuable reference guide for market research and academ c research on fam|y-owned enterprises. A unique factor: the authors' revealing insights into the decline of famly firnmns.

The SAGE Handbook of Fam |y Business captures the conceptual map and state-of-the-art thinking on famly business - an area experiencing rapid global growh in research and education since the |ast three decades. Edited
by the leading figures in famly business studies, with contributions and editorial board support fromthe nost prom nent scholars in the field, this Handbook reflects on the devel opnent and current status of famly
enterprise research in ternms of applied theories, nmethods, topics investigated, and perspectives on the field' s future. The SAGE Handbook of Family Business is divided into follow ng six sections, allowing for ease of
navi gation while gaining a multi-di nensional perspective and understanding of the field. Part |: Theoretical perspectives in famly business studies Part |l: Major issues in famly business studies Part 111:
Entrepreneurial and nmanagerial aspects in famly business studies Part 1V: Behavioral and organizational aspects in famly business studies Part V: Methods in use in fam |y business studies Part VI: The future of the
field of famly business studies By including critical reflections and presenting possible alternative perspectives and theories, this Handbook contributes to the fram ng of future research on famly enterprises around
the world. It is an invaluable resource for current and future scholars interested in understanding the unique dynam cs of famly enterprises under the rubric of entrepreneurship, strategi c nanagenent, organi zation

t heory, accounting, marketing or other related areas.

: t hi s Handbook is a good exanple . . . for those interested in giving a nore articulated and solid flavour to their research. Andrea Colli, Business H story The authors have taken a ot of pain in putting this
Handbook together. As the name indicates, this is an excellent Handbook for researchers. d obal Business Revi ew The Handbook of Research on Fami |y Busi ness has collected and synthesized a broad variety of topics by

not abl e researchers who share a common dedication to fam |y business research. This Handbook provi des a conprehensive treatnent that advances the frontiers of know edge in fam |y business, provoking val uabl e thoughts and
di scussi on. The Handbook serves as both an authoritative and conprehensive reference work for researchers investigating famly enterprises. A Bakr Ibrahim Concordia University, Mntreal, Canada Al though fam |y business
research is a young discipline it is both necessary and inportant. For the well being and future devel opnent of our society the survival of prosperous and passionate fam |y business entrepreneurs is indispensable. In order
to help the famlies in business to better understand how to succeed with their enterprises we need qualified and updated research. This book is the answer! Hans-Jacob Bonni er, Bonni er Business Press G oup, Sweden and 6th
Ceneration Chairman of the Fam |y Business Network International This Handbook is a unique conpilation of the nost inportant and the best recent famly business research. The field has grown so rapidly that this effort
will be a mark for the research to follow The Handbook of Research on Family Business will be the reference for scholars in famly business for many years to cone. It will also stinmulate new ideas in research. John L
VWard, IMD, Switzerland and Northwestern University, US The Handbook of Research on Fam |y Busi ness provides a conprehensive first port of call for those wishing to survey progress in the theory and practice of famly

busi ness research. In response to the extensive growh of famly business as a topic of academ c inquiry, the principal objective of the Handbook is to provide an authoritative and scholarly overview of current thinking
inthis multidisciplinary field. The contributors exam ne recent advances in the study of famly busi ness, which has undertaken significant strides in terns of theory building, enpirical rigour, devel opnent of

sophi sticated survey instrunents, systematic neasurenent of fam |y business activity, use of alternative research nethodol ogi es and depl oynent of robust tools of analysis. A w de selection of enpirical studies addressing
the current famly business research agenda are presented, and issues and topics explored include: validation of the protagonist role that famly firns play in social-economc spheres; operational and definitional issues
surroundi ng what constitutes a fam |y business; historical developnment of the field of fam |y business; nethodol ogi es enconpassing mcro and macro perspectives; challenges to the orthodox m croeconomn c view of hono-
econom cus firns by highlighting the virtues of famly influence and social capital. Conprising contributions fromleading researchers credited with shaping the fam |y busi ness agenda, this Handbook will prove an

i nval uabl e reference tool for students, researchers, academ cs and practitioners involved with the fam |y business arena.

There has been growi ng attention placed on the role of femal e run and nmanaged business in the gl obal econony due to the increasing enphasis on gender equity. Despite the inportance of fenale entrepreneurship, there has
only been recently increased research attention devoted to entrepreneurship in the context of fermale entrepreneurship dynam cs. This edited book exam nes fermal e entrepreneurship and internationalization fromboth a
practical and policy perspective and | ooks at the role of fenmale entrepreneurship in the gl obal econony.

This practical and inportant book offers ideas, exanples, and suggestions that address the chall enges inherent to devel oping and sustaining a successful fam |y business. It explores the conplex dynam cs involved in
working with | oved ones and how to pass a business on to a new generation. Structured around the story of a famly that has built a successful enterprise, now facing the issues of succession, the book utilizes the

sol ution-focused nodel to provide step-by-step instructions to creating good working rel ati onships and orienting toward comon goals while building trust, respect, and |ove. Conplete with sumaries, toolkits, and case
studies, this book is an essential read for any nenber of a famly business, as well as those who provide services to fam |y businesses, including coaches, consultants, and non-fam |y enpl oyees.

Thi s book highlights |ateral nmanagenent as the answer to the strategic opportunities and chall enges posed by digital transformation. Digitalization is now changi ng the econony and society as dramatically as the dawn of
electrification a century ago. Production methods, products, sales structures, marketing, and even markets thenselves are set to change in the digital era. In addition to introducing readers to the concept of |ateral
managenent, and detailing the structure and functioning of 'lateral conpanies', the authors show how | eadershi p and cooperation norns carried over fromthe 20th century need to be adapted for the digital era. They
denonstrate the opportunities that digitalization offers conpanies, enployees and nanagers in terns of enhancing their freedom individuality, job diversity, and creative and innovative power. The authors also provide a
uni que managenent instrunment, the 'Lateral Culture Index® , which neasures the hierarchies of |eadership; provide new benchmarks; and identify seven essential factors for |ateral conpanies. Readers will learn howto

i npl ement | ateral managenment in their conpanies and be famliarized with the instrunments that can help themdo so.
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